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Ql: Age bracket of respondents Q2: Gender split
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Q3: Type of financial products held by our respondents (multiple selection) and the period
of time products have been held.
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(1) Financial Conduct Authority (2023, January 08). Consumer Duty implementation plans, Multi-firm reviews:
h /Iwww rg.uk/publications/multi-firm-reviews/consumer- -implementation-plan



https://www.fca.org.uk/publications/multi-firm-reviews/consumer-duty-implementation-plans

Q4: Level of consumer engagement with different types of financial communications.
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Q5: Consumers responses (multiple selection) when asked what discourages them from
reading all or part of their communications from their financial services provider
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Q6: How consumers currently receive their financial communications from their financial
services provider.
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Q7: Consumer preferences on how they receive communications from their financial
services provider.
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Q8: CONSUMER COMMENTARY ON POQO
RECEIVED AND THE IMPROVEMENTS TIHIE

Itis all quite difficult to understand,
unless you have a backgroundin
finance... Which | don't!

I received an application form for a protection policy that was 2
duplicate questions throughout. Really poorly designed and off

Just the layout of information,
very factual, doesn’t excite me.
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CONSUMER DUTY.

ARE YOU READY?

* Outbound correspondence checked?
*  Web Site checked?
* Application Forms checked?

Are you ready? If not, it’s not too late,

our out of the box assessment tool is ready to go.

Just get in touch to find out more.

www.simplifyconsulting.co.uk
info@simplifyconsulting.co.uk
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