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(1) Financial Conduct Authority (2023, January 08). Consumer Duty implementation plans, Multi-firm reviews: 
https://www.fca.org.uk/publications/multi-firm-reviews/consumer-duty-implementation-plans

https://www.fca.org.uk/publications/multi-firm-reviews/consumer-duty-implementation-plans
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• Give it to my IFA
• Difficult to locate
• I focus on the impact to me.
• Layout is normally bland and 

uninteresting 
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Q8: Consumer commentary on poor communications 
received and the improvements they would like to see
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